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Keep Our Venues Alive Campaign announces
mission to support Australia’s hospitality sector
The Night Time Industries Association (NTIA), launched the campaign Keep Our Venues Alive
(KOVA) on 18 March seeking to support businesses in the hospitality sector through the
Covid-19 shut down crisis. Since its successful petition results, the NTIA has gone on to define
a clear mission to continue this campaign.
In March 2020, after it became apparent that the Covid-19 crisis was having a major impact on
the hospitality sector, the Night Time Industries Association (NTIA), pivoted like many others to
address this issue front on. The campaign is going national and diversifying the focus to all
independent hospitality businesses.
Chair of the Night Time Industries Association, Michael Rodrigues said, “ It is clear that following
the Government's physical distancing measures, many businesses in the hospitality sector were
on the verge of collapse and mass staff redundancies were becoming increasingly common.”
The NTIA were able to highlight to the Government the plight of the independent hospitality
sector by obtaining a petition that attracted over 15,000 signatures.
“We are pleased to have campaigned together alongside other industry groups resulting in the
JobKeeper policy announcement earlier this week,” said Rodrigues.
To continue to keep the hospitality sector at the forefront of Government consideration the NTIA
has defined a clear mission for the KOVA campaign, which it intends to execute in the coming
months.
KOVA seeks to:
1. mitigate the human impact on the hospitality sector (including venues and their supply
chains) across:
1. all employees whether full, part-time or casual, whether resident or foreign; and;
2. self employed business owners;

2. help businesses in the sector trade to the best of their ability for so long as physical
distancing measures prevail; and
3. otherwise protect the sector so that it can ramp up quickly after the crisis and as part of
Australia’s economic recovery
To achieve these aims, KOVA:
(a) works with government to advocate for the sector and better inform policy decisions;
(b) provides industry-specific analysis and commentary on any crisis related
Government support packages, measures, rules or restrictions that may help or
hinder businesses, consolidating information into one accessible point of
distribution; and
(c) harnesses the power of our collaborative industry into a force for good, cultivating
new relationships between stakeholders and facilitating opportunities for innovation
and creative approaches that will improve sector output and resilience in the medium
to long term.
While KOVA is open to sector wide participation the NTIA recognises that many of KOVA’s
actively engaged stakeholders are either (i) small to medium hospitality businesses, or (ii) large
operating groups whose primary focus is food and beverage, and (iii) suppliers to these
businesses.
Utilising the KOVA campaign to do so, the NTIA will continue to liaise with industry members
including small business owners, employees and the supply chain to seek commentary and
feedback on any Government initiatives as well as the overall sentiment of the broader sector.
The KOVA management team, backed by the NTIA is available for comment, supported by a
range of industry spokespeople from across Sydney and Melbourne’s hospitality scene.
More information can be found at www.keepourvenuesalive.com
---Ends --For media enquiries, please contact info@ntia.org.au

------------------------------------------------------------------------------------------------------------------------------About the Night Time Industries Association (NTIA):
The Night Time Industries Association (NTIA) was formed in 2018, following the commencement of
Sydney’s Lockout Laws in 2014 and the ongoing effect it had on Sydney’s Music and Arts Economy. The
objective of the NTIA is to promote Sydney as a vibrant and creative city, and specifically, to build a new
positive narrative for Sydney’s lightlife. The NTIA membership comprises stakeholders in the night time
economy from multiple sectors, including: Hospitality, Entertainment Venues, Festivals, Retail, Arts, Music
& Culture, Precincts, Comedy and Visitor economy.
The Night Time Industries Association commenced as a Sydney-focused organisation, but recognising
the Covid-19 impact is national, the Keep Our Venues Alive campaign has meant the NTIA has
established satellite teams in Victoria and Tasmania.
The objectives of the Night Time Industries Association are to:
> Restore Sydney’s reputation as a global city and premier tourist destination that encourages repeat
visitation;
> Promote Sydney as a vibrant and creative city, and to build a new positive narrative for Sydney’s
nightlife that includes:
a. that Sydney is a fun and inspiring place to go out;
b. that Sydney’s nightlife contributes to the cultural value of the city;
And
nightlife stimulates creativity which is an important economic driver for NSW;
> Develop solutions that can be implemented by Government and Industry to support the NTE;
> Align and co-ordinate industry participants who have a direct or indirect interest in the nighttime
economy so they are better able to:
a. educate, engage and advocate to government on their behalf for policies that support the NTE;
and
b. inform and demonstrate to the public of the benefits of an inspiring, vibrant and diverse NTE
Night Time Industries Association (NTIA): www.ntia.org.au

